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1. INTRODUCTION TO SEARCH ENGINE OPTIMIZATION (SEQO)

The emphasis of this booklet is on "how to" optimize your site. However, it is important that

we relate a little of our SEO philosophy or theory to let you know where we're coming from.

Have a little patience

We have been optimizing web sites for six years. We've seen sites rise and fall in the search
engines; at times, we've seen fluctuations in ranks on a day-to-day basis. How do we handle
this? The answer is "patience." You must be patient and allow the search engines to put your
site into the database. Once in the database, you must be patient when the search engines
change their algorithms and do funny things to your rankings. If you optimize using the
techniques in this booklet, your site will weather the changes in search engine algorithms.
Some search engines change their algorithms every other week! They do it in order to keep
their data fresh and relevant. This booklet does not reference or recommend chasing

algorithms.

Be persistent

By keeping accurate records and reviewing them on a weekly, or even monthly basis, you will
enhance your chances of completing all necessary tasks. Persisting at these tasks will put you
above your competition. First, you must be persistent with the focus of your site. Whatever
you decide the theme or niche of your site will be, keep the focus and never let it slip from
your grasp. Second, you must be persistent at getting your sites into search engine and
directory databases. Third, you must persist at adding content to your site on a steady
schedule. After you initially optimize your most relevant pages, content development will be a

continuing task. We will cover this in detail in the last chapter.

Don't put all your eggs in one basket

We don't rely on any one specific search engine for traffic. Our optimization techniques will

get your pages ranks in all search engines across the board. You may see some differences in

individual ranks for specific keywords. However, you will also find that if you are fairly well-



ranked in one engine, you will do fine in all the others, as well. This e-book is not going to

teach you about optimizing for specific search engines.

In the same vein, we tell our clients that they cannot rely solely on search engines (whether
pay-per-click or organic listings) to provide them a living. Search engines are merely one
marketing method. Our successful clients realize the necessity of implementing a marketing

campaign that integrates offline methods of promotion with online methods of promotion.

It takes time

Optimizing your web pages and seeing some real results is going to take time. After
submission, you should start to see results in about 2 months of time, maybe less. If you

haven't seen results within two months, something is wrong!

The more property you own the richer you are

Think of the Internet as a wild frontier. The more land of that wild frontier that you can stake
a claim to, the richer you will become. The more pages of optimized content you have, the
more traffic you will get. It only stands to reason that if you have more pages indexed by
search engines, then you will have more chances to have those pages ranked. We've seen this
assumption proved again and again so we're not shy about talking it up. Again, we will cover

content development in the last chapter.



2. GET STARTED

Before you attempt the process of actually optimizing individual pages of your site, you will

need to do several things to ensure that your site is ready for optimization.

Acquire your own domain name and hosting services

Search engines and especially directories are more likely to index pages in the root directory
than pages in subdirectories of the server. Free web sites are placed in subdirectories (not in
the root directory). Therefore, they have less of a chance of being found and indexed by

search engines.

Hosting services can be obtained very inexpensively. You can find services as low as $3.95
per month. Do a search for "hosting" in your favorite search engine and you will find a

multitude of choices.

Also, people visiting your site are more likely to trust your offerings if they know you've

invested in a real web site. Having your own domain name and hosting service is imperative.

Achieve a professional, attractive design

You should have a professionally designed template for your web site. This template may
include a graphical navigation system and a familiar page layout. Professional designers are
skilled at creating intuitive, user friendly, navigable sites. You need a site that people can

learn to use quickly and easily.

This step is important for two main reasons:

1. When you submit to directories, real people (humans, not machines) will visit your
site and decide if it's worth including in the directory. You cannot afford a shoddy
design and lose the chance of getting into directories. Directories are essential to

search engine optimization. (More on directories later.)



2. A quality, professional design entices people to buy your products. People trust a well-
designed web site with professional graphics. People will not trust something made by

your half uncle's brother's best friend who is dabbling in web design.

With that said, professional layout and graphics do not have to be expensive. There are plenty

of sites that now offer free, professionally designed web site templates.

Do a search in your favorite engine for "free web site templates."

Ensure that your site has proper navigation

Proper navigation allows search engine spiders to follow your links and put your pages into
their database. People need to find their way around your site, as well. Sometimes,
organization is what distinguishes a high quality site from a loser. A well designed
navigational system will have a positive impact on search engine optimization.

Write and develop your content

Content is King. All search engines, directories, or otherwise, will index your web site based

on CONTENT. ALL of them. Content is the key to developing an Internet presence.

You will build a good reputation with high-quality content. If you have interesting content
other webmasters will want to link to your site. (Obtaining links into your site is a priority for

SEO. More on links later.)
Also, your content must be focused. Content that works around one theme will help you

attract your target market. You will attract attention to your site if you can become a respected

provider of information about your niche.

Download or Bookmark the following tools (We cannot guarantee the continued availability

of these tools):

e Google Tool Bar with Page Rank: available at google.com



e Link Popularity Check: available at checkyourlinkpopularity.com

e Invest in a stats program. If you are a beginner, we highly recommend Advanced
Logger: perlonline.com

¢ Bookmark keywordcount.com

e Bookmark overture.com

e Check out webposition.com - this is a tool that can help you determine what
keywords you are getting listings for. The program is useful, but it must be used

wisely and sparingly.

Subscribe to the following free newsletters (We cannot guarantee the continued availability

of these ezines):

e High Rankings Advisor: highrankings.com
e Search Engine Guide: searchengineguide.com

e Search Engine Watch: searchenginewatch.com

The above are the best ezines on search engine marketing that we have found. They will take
approximately 1-2 hours per month to read. We highly recommend that you subscribe to them

in order to stay abreast of what is going on in the field of SEO.

There are also many discussion boards that you may be interested in. You will find a few of
these in the resources section. However, after you gain knowledge and achieve a level of
confidence in your SEO techniques, you may find that the boards become repetitive. We
highly recommend them if you are a beginner. You may find a point where you want to give

them up, or you may find yourself becoming a permanent fixture in their communities.



3. YOUR WRITING STRATEGY

In the last part, we recommended that you write your web pages and develop your content
before you begin the process of optimization. You will find that most of the following
strategies contain a familiar theme. They are all about readability. Surprisingly, they are also
strategies that will help get your pages ranks in search engines. If you follow these strategies,
half the battle of optimizing will be won. We have found that pages written in this manner do

very well in obtaining organic listings.

Write in "chunks"

Don't overwhelm visitors with too much information in one paragraph. Present information in

neat, readable chunks. If you chunk, your paragraphs will be about two to three sentences

each.

Use headlines

Headlines are another way to make your pages more readable. In the past, using keywords in

headlines or heading tags in the HTML was a recommended technique for optimizing your

page. We still think it's a worthwhile technique.

Use lists

Lists allow visitors to scan your pages quickly, as well.

Bold

Bolding is best used to highlight important information. Bolding keywords is another

technique that may help your optimization efforts, as well.

Do not use underlines for web text



Underlines should be reserved only for hyperlinks. Underlining text may confuse your
visitors. Does it annoy you when you try to click on underlined text that goes nowhere? Why

would you want to annoy your visitors?

Write at an eighth grade reading level

You want to make a web page easy to read. That doesn't mean that it shouldn't be interesting.
While you need to keep your visitors excited about your content, many people don't have time
to read involved text. If you need to include detailed explanations of your product, save them
for pages deeper in the linking structure. Even so, always explain things to people in as simple
a way as possible. Your first priority is getting visitors interested. For an example of this type
of writing, read a newspaper. Newspaper stories are generally written at an eighth grade

reading level.

Use the Inverse Pyramid

Write your most important information first. Again, the newspaper story is a good example of
this format. This format allows people to read only the first few paragraphs of a story to get
the main facts. On the Web, you want to do the same thing: present the juiciest information
first. This way, people can quickly scan the first few sentences of the page to see if it contains

the information they are looking for.

Using the Inverse Pyramid style of writing has an advantage in search engines, as well. Some
search engines will not "read" the entire page. Although this is changing and many search

engines are now programmed to read the whole page.

Write it the way you say it

Write conversationally. Talk to yourself! Having trouble getting something on paper? Dictate,

using a tape recorder. Verbalize what you want to say on your web page into the tape recorder

- then transfer that to the web page.



Also, write as if you are talking to one person, not to a group of people. Use the word "you."
For example, "Do you have trouble finding the time to read a good book?" Avoid phrases

like, "Many people never have time to sit down and read a book." Make it personal.

Focus on your customers

Once you have figured out who your customers are, focus your writing on them. Write just for
them. For instance, if your customers are webmasters, your writing may include words that
webmasters understand - words like "server," "host," and "FTP." If, however, you are
targeting people with no knowledge of the web, seriously think about your language. If you
are writing to mechanics or gardeners or the hip-hop culture, use their lingo and discuss the

benefits of your product in a way they would understand and relate to.
Other writing strategies to help your customers stay interested
e Use punctuation (-.,!" % $ & ~ : to name a few). The em dash (—) can be very
powerful — leading people to the next bit of text. Get a little creative.
e Use colorful, positive language. Use words that evoke emotion or motivate people.
e Paint images with words. Use comparison and adjectives to create pictures in people's
minds.
Tell stories
Telling stories can help people relate a concept to their real lives.
Is your page neat?
After you finish writing a page, walk away from it for a few minutes. When you come back to
the page, does it look neat and orderly or messy and unreadable? Do certain words or phrases
stand out? Are those the concepts that you want to stand out? Scan the headlines. Do they

make sense? If people just read the headlines will they get the gist of the page?

Proofread
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If you're not sure if you can proofread, hire someone. It's the best thing you'll ever do for your
site. Nothing turns someone off faster than glaring spelling errors. If your copy is sloppy,
people may think your company is sloppy. Also, if your readers are concentrating on your

errors, they may miss your message completely.

Web copy is never finished

The advantage of the Web over "hard" media is that it's never written in stone. A click and a

save and it's changed. Keep going over your web copy. There's always something you can

improve.
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4. NAVIGATION STRATEGIES

Developing a link structure that works for both visitors and search engines is a skill.

Navigation is of utmost importance to the "crawlability" of your site. Search engine spiders
need to be able to crawl your site as easily as your visitors find their way around. Sometimes,
what will work for your visitors, will not work for search engine spiders. The best advice we
can give in this area is to keep your link structure as simple as possible. Simplicity may

involve giving up certain ideas that you might have for the design of your site.

Flash, frames, CGI, or any dynamic pages (pages that bring in content on the fly) are some
types of programming that may hinder the crawlability of your site. Although, workarounds
can be made. If the usability of your site depends on advanced programming, you can see our

troubleshooting section for more information.

However, if you're a beginner, we recommend sticking to simpler programming methods for

the navigation of your site. Plain old HTML text and image links are the best method.

Also, keep as much code off your pages as you can. Use relative links to your Cascading Style
Sheets (CSS) and put your JavaScript in a separate js file. (It is not the intent of this booklet to
teach you these techniques, but you can learn about them through most HTML books or web
tutorials.) Linking each page out to your scripts and styles will speed up the loading of each

page. It will also allow the spider to get to your real text faster.

If you do plan on keeping your navigation fairly simple, here are some strategies that can

help:

Your web copy needs to lead your visitors to the sale

It needs to pull them down the page, forcing them to scroll, because they want to read what

comes next. And at the bottom, it must make them want to click to the next page or order.

12



Before you begin to think about your link structure, determine the goal of your site. In other
words, what are you trying to achieve with your site? What information will you need in order

to achieve these goals?

Organize the information. The link structure will emerge as you write your web copy.

Develop individual pages that provide clear information.

Standard pages might include:

e Home - a welcome page explaining what people can find at your site, might show

some featured products.

e Products and/or Services - these pages might be the entrance to your product catalog

and may contain a categorized list of your offerings.

e Guarantee - your policy for guaranteeing your customer's satisfaction.

e Testimonials - good things other people are saying about your products or your

company.

e FAQ:s - if you have a lot of interactivity on your site, you might need some FAQ pages

(Frequently Asked Questions.)

e About Us - how your company was started, interesting facts about your company,

possibly your mission statement, a little about different people in your company.

e Contact Us - how people can get in touch with your company. Give them many

options including email, phone, postal address, and fax.
e Resources - links to other web sites and interesting articles that relate to your industry.

This section is extremely important to building the content that will allow you to

continue expanding your search engine promotion.
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e Order Now - ordering system. Give people as many options as possible for payment
including credit cards, check, cash or money order. Give them options for processing

the order including online credit card and check processing, phone and fax ordering.

Link structure must be carefully planned

First determine your Main Navigational Links. Using a template will help you ensure that you
have your main navigational links on every page. These links will generally be graphical links
made out of images, not text links. They should either go across the top of the page or down
the left hand side. We recommend a maximum of 10 main navigational links. A few more

won't hurt, but try to realize your visitors need to find what they need and find it quickly.

After your main links, you may need to break your site down into sub categories or Sub
Navigational Links. Your site may be divided into several sections; each of these sections
would be accessible by a main link. From the main link, the section would break down into its
own set of navigational links. For instance, the "About Us" section may be composed of
several sub pages including "Mission Statement," "President," "History," etc. This second-
level list of pages is called sub navigation. Generally, if your Main navigation goes across the
top of the page, then your Sub navigation would go down the left of the page. If your Main

navigation goes down the left, then your Sub navigation would go across the top.

Your second-level directories may lead to third-level and even fourth-level directories,
especially if you have a product catalog that you need to organize by categories. The main
point to remember is that if your visitors can easily find what they are looking for, chances are
that search engine spiders can also find their way to all your pages. When trying to achieve
organic listings, you must try to get most of your pages spidered and put into the search

engine database. This is why navigation is so very important.
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5. HOW SEARCH ENGINES WORK
What is a search engine?
Search engines are the primary tools of Internet users for finding products, services and
information over the web. Search engines allow people to search the entire Web (or at least
those pages of the Internet that are in the search engine's database.)
How does a search engine index web pages?
There are four parts to an engine that you need to know about for optimization purposes:
e The spider is a program that goes out across the internet, looks for and gathers up web
pages.
e The database is where the spider will store the pages that it finds.
e The search engine website, e.g. google.com, is where searchers go to pull up
information from the database.
e The algorithms are programs that determine which sites will come up when searchers
type in a query at the search engine website.

There are two ways that your site can get into the database:

e The spider will automatically find your site from a link on someone else's site.

e  You submit your URL so that the spider will come out and find it.

What happens when I submit my URL to a search engine?

First, the search engine's spider visits your URL immediately and schedules your page for

inclusion in the search engine's database.

Second, usually within a few weeks, the spider comes along and places your page(s) into its

database. There is no telling how many pages deep the spider will crawl or how many pages it
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will place in the database. Usually, on the first time around, it will be only a few pages -

possibly only the home page.

Third, the spider revisits your page(s) to grab any changes you've made. (The old term for this
was "automatic update.") Once a page is in the database, the spider usually revisits every few
weeks. The spider will also begin to crawl your site more deeply and place more and more of

your pages into the database.

Fourth, when people use a search engine, they type keywords into a search box on the search
engine's website. They are submitting a query. The search engine, depending on algorithms,

will pull up all of the sites relevant to that query.

What if I don't want a page indexed by a search engine?

If you want to prevent a search engine from indexing a page, use the following tag in between

the HEAD tags: <META NAME="robots" CONTENT="noindex">.

Better yet, create a text file named "robots.txt" in Notepad. To exclude all spiders from your

site put only the following into the file:

User-agent: *

Disallow: /

To exclude only certain spiders from your site (you will need to know the names of the
spiders that are associated with each search engine if you want to do it this way, e.g. Inktomi's

spider is called Slurp):

User-agent: spider-name

Disallow: /

To exclude engines from certain directories or pages:
User-agent: *
Disallow: /somedirectory/

or
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User-agent: spider-name

Disallow: /somedirectory/somepage.html

Then upload the robot.txt file to your root directory where your top level web pages reside.

Why would I want to exclude my pages from a search engine?

Search engines may (or may not) penalize pages or web sites that contain exactly the same
content. For instance, we have a client that has five web sites. Four of the web sites are
replications of the first web site. We use the mirror sites for tracking various ad campaigns.
However, we don't want the search engines to pick up all of the sites, they are exactly the
same. We only need the search engines to find the main web site. Therefore, we use the

robot.txt file:

User-agent: *

Disallow: /

We put this file in the root directory of the four duplicate web sites.

Frankly, we cannot tell you for sure that search engines will penalize duplicate sites. We've
heard arguments both ways. However, if you have a page ranking in the engines, you don't
want to mess with it and try duplicating the content on another web site or another web page.
We have no proof that the duplicate page could be injurious to the original page, but search
engines are continually finding ways to combat spam. In the search engine's eyes, a duplicate

page may look like spam. Therefore, the best thing to do is to avoid looking like spam.

Here is another bit of philosophy. People call and say, "What is the quickest way into a search
engine? I need to get some ranks NOW." Some are desperate to try anything, including spam.

When we hear that desperation in their voice, we say several things to them up front:

e There is no quick way to get organic search engine listings.
e Organic search engine marketing takes time and persistence.
e We cannot guarantee ranks on any specific keyword (although we are good at getting

keyword phrases into the top ten on most of the engines).
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e We cannot guarantee when your site will start to rank for keywords (although
generally it takes about 2 months).

e We can guarantee that we do not spam the engines. Our methods will help your site
stand the test of time.

e Our search engine marketing practices are based on the concept that "Content is
King." In other words, it's all about the words on the page.

e Search engines are only one method of marketing, you should be applying several
marketing

e campaigns both online and offline to get the best value from your site.

What is the difference between a search engine and a directory?

A search engine is a machine - or a robot. A human may program algorithms for a search
engine, but humans have nothing to do with your site when the spider is visiting your site or

when the engine is ranking your pages. Google.com is an example of a search engine.

Humans compile directories. Dmoz.org (Open Directory Project) is an example of a directory.
When you submit your site to Dmoz, a human will review your site for consideration in the

Dmoz directory of web sites.

A search engine has a very large database because it will store several pages of every web site

it indexes. A directory will only store a link to the home page of each site and a description.

Search engines will take the description either from some of the sentences on the web page or
from the description meta tag. A directory will take the description from your submission

information.

Each major search engine is usually associated with a directory. For instance, when you go to
Google and you type in a search, you are getting results from all the web sites stored in
Google's database. However, Google's algorithms are also programmed to place emphasis on
sites that are also listed in the Dmoz directory. In fact, Dmoz feeds results to most of the

popular search engines, with the exception of Yahoo.
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It is imperative that you are listed in all the directories associated with all the major search

engines. Currently, those directories are Dmoz and Yahoo.

All search engines are related

Each search engine will use results from other search engines or directories. Go to
BruceClay.com and take a look at the Search Engine Relationship Chart™ for the most up-to-

date relationships.

Is it important that you know all of the affiliations? Not really. Just as this booklet does not
advocate chasing algorithms, we don't suggest chasing search engines, either. You will
eventually be found in all search engines, regardless of relationships. In fact, it is to your
benefit that the search engines are related, because if you can get your site ranking in one

engine, you will eventually be found by the others, as well.

Why do they all interrelate? Every search site wants to have the freshest data on the Net.
Some of them compete for the biggest index of sites on the Net. If they draw from different
sources, it helps them maintain a fresh database and a large one. However, just because two
engines both take information from the same database does not mean that they rank that
information in the same way. Also, it is a safe assumption that web surfers will find a
particular search engine and stick with it. They learn how to use it; they become familiar with
it. The interrelations between search engines and directories do not matter to the average

surfer. The average surfer wants fresh content.

It is also possible that a surfer would like to go to an engine and get different content every
time. Several engines have been known to rotate algorithms. This means that today you may
type in a keyword and bring up a specific set of web sites, then (perhaps the following day),
you type in the same keyword and bring up a totally different set of results.

You cannot worry about what the search engines are doing with their algorithms. It is more to
your advantage to create content-rich pages that each focus on one or two particular
keywords. In other words, look at the things on your site that are in your control, do not worry

about what you cannot control.
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What is stemming?

Some engines use stemming technology. This means that sometimes a search engine will not

only search for the words people type in, but also for words that are similar. For instance, if

you type in "educational wooden toys," the engine might also look for "educational wood

toy." The engine may do this if it cannot find good results for the terms that were queried.

Variables That Affect Ranks

This is a list of all the variables currently and previously known to affect search engine ranks.

You should understand that some of these variables are more important than others.

Variables that affect ranks in a positive way (these factors probably will not change over time,

these are the most important variables):

Keywords in the text of the page. The one variable that ALL search engine algorithms
take into account are the visible words on a web page. Therefore, your writing is the
most important part of how a search engine ranks your pages.

Link popularity.

Keywords in the title tag.

Listings in directories.

Variables that affect ranks in a negative way (these factors probably will not change over

time):

Spamming by using the same word or phrase several times in your title, meta tags, or
text.

Spamming by putting words or phrases into your meta tags or title that have nothing to
do with the actual content people see on your web page.

Using text the same color as the background.

Using tiny text (font size "-1" or smaller) as a way to cram keywords into a page.

Linking out to sites that have nothing to do with the focus or niche of your site.
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Linking out to link farms or free-for-all (FFA) link pages. (Sites that contain pages just
for the purpose of exchanging links with other sites without concern for content.
Generally link farms or FFA link pages have thousands of links and the links are
added by means of a program not a human.)

Links coming in from link farms or FFA link pages.

Variables that have been known to affect ranks in the past (these factors may change over

time depending on the way the algorithm is programmed):

Keywords in the domain name separated by hyphens or underscores, e.g. wooden-
boats.com

Bolding keywords, e.g. <b>wooden boats</b>

Using keywords in heading tags, e.g. <H4>Wooden Boats</H4>

Keywords closest to the top of the page.

Keywords in the description tag.

Keywords in the keywords tag.

Keywords in the names of linked pages and in the linked words, e.g. <a
href="wooden-boats">wood-en boats</a>.

Keywords in alt tags.

Keywords as names of images, e.g. <img src="wooden-boats.gif alt="wooden
boats">.

Getting listings in Pay-Per-Click search engines like Google Adwords or Overture.
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6. LINK POPULARITY

What is link popularity?

Remember back in school when some kids were more popular than others? Some kids seemed
to have all the luck! On the Internet, you are in for the toughest popularity contest of your life,
the success of your website in search engines will depend upon it.

The popularity of your site is determined by the following variables:

e The number of web sites linking to your site.
e The popularity of those sites linking to your site.

e The similarity of the content on sites that link to your site.
Why is link popularity important to search engine optimization?
Currently, some aspect of link popularity is being used in all search engine algorithms.
Hypothetically, if you have two sites that have equal content, then the site with more
popularity will rank higher.
Link popularity is determined separately by each search engine. Yahoo may calculate a high
popularity for your site, whereas Google may calculate a low popularity for your site. Each
search engine may also use the popularity information in different ways. It depends on their
specific algorithms.
Directories can help your link popularity
The more popular a site is that links to you, the higher in popularity your site will be rated.
The most widely used directories, Yahoo and Dmoz, are very popular. A listing in one of

these directories will have a positive impact on your popularity.

What is click popularity?
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You may hear the term "click popularity." We haven't seen the click popularity variable used

recently to determine ranks (except perhaps Google Adwords) but here is a brief explanation.

Click popularity is the number of clicks your site gets when it comes up in a search. So if your
site is Number 3 for a search, and it is being clicked on more often than Number 2, you can
potentially move ahead of Number 2. In order to increase click popularity, your title and

description are of utmost importance.

Who is linking to you?

There are several free tools available to check your link popularity. We like Link Popularity
Check available at checkyourlinkpopularity.com. It will compare your link popularity to your
competitor's link popularity. It isn't necessary that you keep an eye on your competitor's link
popularity. In fact, it can get downright maddening at times. However, you may find it useful

to see how your site is progressing.

Also, you can usually type your domain directly in the search engine to figure out how many
inbound links your site has (yourdomain.com or www.yourdomain.com or link:

yourdomain.com)

There are two ways to increase popularity

Here's the section you've been waiting for! How do you get all those cool, popular sites to link

to your site? The number one answer is content.

Good sites provide good resources. A good resource may be a link to another website. Good
sites have good webmasters that know the benefit of linking. The Internet is a Net or a Web of
interrelated sites. Originally the internet was developed by the government, colleges and
universities to share vast amounts of information. It quickly expanded to include other entities
such as businesses, charities and individuals. This global sharing of information occurs

through linking.

Here are some strategies for building content that other webmasters will be eager to link to:

23



e Focus: On your site, provide web pages of content specific to a niche of information.
For instance, if you are in the business of selling toys, you will need to provide
information on and about children's toys. If you start providing off-topic content, you
will only serve to confuse visitors and search engines. When your site starts to grow
with a range of content on a specific topic, other webmasters will start to find you in

the search engines and they will start to link to you.

e Unique: Providing unique information about your niche will give you a big advantage.
Providing unique products or services in your niche will give you a marketing

advantage.

e Mass Quantities: Providing a gross amount of information about your niche in an

organized format will also give you an edge over the competition.

You might also consider harvesting links. This is usually called a "reciprocal links campaign."

Basically, you will need to solicit other webmasters and ask for a link.

Here's the process:

e Do a search for sites that relate to yours.

e When you find a site with similar or complimentary content, look for a links page. If
they don't offer a links page directly off their home page, move on.

e Ifthey have a links page directly off the home page, then the next step is placing a link
to their site on your site.

e Then contact them via email, tell them you've placed a link to their site, give them the
exact page URL where their link is located. Give them a title, URL and description for
your site.

e If you don't hear back from them, it is not necessary to remove their link from your

site. You should be building a links page with links to some good resources, anyway.
You have to be careful with a reciprocal links campaign. You don't want your links section to

turn into a "link farm." The pure way to get people to link to you was mentioned above -

content. You can't begin a reciprocal links campaign with the mentality that you are only
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trying to get links in. Go into it with the mentality that you are trying to provide resources for
your visitors. Don't worry too much about what the other webmasters are doing. Do worry

about what you are doing and who you are linking to.

Considerations when linking to other sites:

e Be conservative. If a site looks shady or ill-designed then don't link to it. If it even
resembles a link farm or an FFA page, don't link to it.

e Don't link off your site from your home page. Design a links page or resources page
for the sole purpose of linking off your site. Or if you are providing articles or other
types of information you may want to link off on the article page to provide further
resources for your visitors.

e Don't link off your site on your product or services pages. You should be using your
product catalog to sell your stuff. Linking off to other sites could distract your visitors

from the main purpose of your site - to make sales.

At some point, your site will reach a point of saturation. At this point, the only way you will
be able to increase your link popularity is by obtaining a link into your site from an extremely

popular site.

The lesson is that no matter what your product/services are, you've got to increase your link
popularity in a cost effective manner. You must take into consideration the time, money and
niche market involved. What may work splendidly for one market will be a total failure for
another. Sometimes, you need to be willing to take calculated risks to discover what internet

marketing techniques will work best for your business.
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7. WRITING FOR SEARCH ENGINE PROMOTION

At this point, you should realize that search engine optimization is all about the words on your
web page. The following sections will give you a step-by-step process to improve your

writing for the benefit of both your visitors and search engines.

Step 1: Write Content

We've already stated that your content is the most important part of search engine promotion.
Before you begin to optimize your page, you need to have some text on the web page. Your
content and navigation are related, so some of the content will be created while you're
developing link structure. However, some content will need to be developed after your

navigation is in place.
If this is the case, here are some ideas for writing a web page:
e Get your main ideas down. Ask yourself some questions: What is the goal of this
page? In other words, what do I want to get out of this page? Who do I want to come

to this page? What would those people want to read?

e Organize the page by using headers, lists and other tactics in the section "Writing

Strategies."

e Write about 100-300 words on the page.

e Try an outline, then begin to fill it in with natural, conversational writing. If you're
having trouble getting something on the page, try writing it as if you were explaining
it to someone. Pretend you're talking to someone and put those words on your page.

Brainstorm, just let your ideas flow, you can fix the details later.

e This is a rough draft. Don't expend a lot of energy making it sound wonderful. You are

going to have to rewrite it several times, anyway.
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Step 2: Find keywords

Before you begin to rewrite the content of your web page to increase or decrease keyword

frequency, you must find the right keywords.

There are several ways to find keywords and you should strive to try all of these strategies:

e Brainstorm. Come up with at least 20 keywords or keyword phrases that you think
people might type into a search engine in order to find your web pages. Use your
knowledge about your industry, but try to remember to think like people that are

looking for the types of products and services that you are offering.

e Ask other people. Ask business people and friends what they would type into a search
if they were looking for your page or site. It is especially helpful to get the opinions of
people outside of your industry, people that know little about your products and

services.

e Use the search engines. Go to search engines and look for pages with content similar
to your own. When you get to your competitor's sites, look at their source code. (Place
your cursor on the page, click your right mouse button and choose "view source.")
Check out the phrases they are using in the keyword meta tags (if they have them). If

you find some new keywords, be sure to write them down.

e However, do not copy someone else's meta tags or text word-for-word. Plagiarism will
be easily discovered. Also, copying someone else's text is not going to help you in the

search engines. You will have more success providing original content.

e Use a "keyword suggestion tool." There are several keyword suggestion tools.
Overture and Google Adwords have free ones. In order to find these tools, go into
your favorite search engine and type in the query "keyword suggestion tool." They are

extremely helpful to finding phrases that you probably never thought of.

Step 3: Target keywords
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Once you have found several keywords and phrases, you will need to make sure they are
targeted. If you pick a general (common) word that is highly searched, you are less likely to
get a good ranking than if you pick a phrase that is less highly searched but more specific. For
example, the keyword "toy" is too general. What kind of toys are you trying to promote? If
you narrow it down to "educational toy" or "wooden toy," you have a better chance of getting

a good rank (good rank means a listing in the top ten).

Getting very specific is important, not only for rankings, but also because you want people to
find what you are offering. You don't want people to be annoyed when they get to your page
because they were looking for something else. Many people are search savvy, they know how
to get the most out of search engines. If they type in a general search on one word, chances
are good that they won't find what they're looking for. People learn quickly that they need to
type in several words to find exactly what they're looking for. Therefore, you need to narrow

in on very focused keyword phrases.

For example, if you're selling wooden boats, you might choose the following keyword

phrases:

e cducational wooden toys
e cducational wooden boats

e toy wooden boats

Google and most other engines are now using stemming technology. This means that if people
type in a word like "education," Google may bring up similar words like "educational." What
does this mean to your keyword choice? You should still go for keyword phrases that people
will most likely type in. Stemming is more of a help to the searchers than to optimizers. You
still need to focus on keyword phrases that are very specific. If "educational wooden toys" is
what most people are typing in, then don't use "education wood toy." Use the exact words that

most people are querying.

With the exception of plurals, exact wording may be found with the Overture suggestion tool.

This tool will give you exact queries from Overture for the previous month. You need to play
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with it for a few minutes to see exactly what we're referring to. Also it will help to clarify

much of what we've been preaching about content and focus!

Step 4: Write the title

Titles become the links that you see in the search engine when you perform searches. Search
engines generally bring up about 10-25 titles per search. Under each title, you will see a

description of the site.

Those titles that you see are generated directly from the <TITLE> tag in a web page. It is

extremely important to have a title on every page you want to promote in search engines.

Write the title carefully. Not only must you use keywords, you must also make it interesting.

Here are some guidelines:

Look at your keyword phrases that you've decided on for a particular web page.

e In your title, include as many of the words from your keywords and keyword phrases

as possible up to 10 individual words.

e Try to use each word only once.

e Think about stemming and similar words.

e Making the title catchy might be difficult, but try it anyway. The title is the first thing
people see about your site. You want people to look further (the description is next) so
the title has to grab them. Here are some tips:

o Ask a question
o Solve a problem
o Solve a problem quickly: time

o Solve a problem for a cheap price: money
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e The first words you use in the title are the most important words to the search engine,
so use your most important keyword phrases as near the beginning of the title as

possible, especially if you have a long title.

e Most people use lower case letters to search, and some engines are case specific. Don't
use all caps: they are difficult to read. Make your title a sentence if you can,
capitalizing only the first word. Try to keep the title to within 100 characters.

Characters include spaces, punctuation and letters.

EXAMPLE:

<TITLE>Educational toys including wooden boats!</TITLE>
<TITLE>Wooden boats make educational toys.<TITLE>
<TITLE>Educational toys, discounts on wooden boats.</TITLE>
<TITLE>Antique silver earrings with genuine ruby gemstones.</TITLE>
<TITLE>How do I get rid of my beer belly?</TITLE>

or even more simply:

<TITLE>educational wooden boats</TITLE>
<TITLE>smoking while pregnant</TITLE>
<TITLE>ruby earrings antique silver</TITLE>
<TITLE>low fat party appetizers</TITLE>

Step 5: Write the description meta tag

Not every search engine will use the description tag all the time. However, sometimes they
do. One explanation for this is if the engine cannot find the keywords on the actual page, then
it may take the description. Generally, search engines seem to be taking words between the
body tags to create the description of the page. This renders the description tag meaningless.
However, the best thing you can do for your page is to include the description tag. If for
nothing else, when you go back to the page at a later date, you can immediately read the

description to figure out what the focus of the page is.
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Here are some guidelines for writing the description:

Think about these two questions:
o What is this page about?

o Who do you want to come to your page?

e Make your description simple and to the point. Use keywords if you can, but make it
sound exciting! Explain what makes your site unique. If you can throw in a word like
"free," "discounts," or "resources," do it here. Also, if you can solve their problems

quickly, say so. People are always looking for bargains and quick solutions.

e Try to limit character count to 150.

e Put your most important info first, because some engines will cut off the description

after the first 150 characters.

EXAMPLE:

<META NAME="DESCRIPTION" CONTENT="Offering educational toys, wooden boats
and puzzles. Free letter from Santa with purchase of two or more toys! Online ordering and

overnight delivery.">

<META NAME="DESCRIPTION" CONTENT="Wooden boats make educational toys for

children of all ages. Online ordering and overnight delivery.">

<META NAME="DESCRIPTION" CONTEI\IT="Antique silver earrings in many styles and

inlays including ruby, emerald, opal and diamond. Free delivery.">

<META NAME="DESCRIPTION" CONTENT="How to get rid of your beer belly and flabby
chest - Ask Nurse Mary.">

<META NAME="DESCRIPTION" CONTENT="What is the impact of smoking while
pregnant - Ask Nurse Mary.">
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Also, simply repeating the title in a slightly different way works:

<TITLE>Low fat party appetizers</TITLE>
<META NAME="DESCRIPTION" CONTENT="New recipes for low fat party appetizers.">

or

<META NAME="DESCRIPTION" CONTENT="Recipes for dieters including low fat party

appetizers.'">

Step 6: Write the keywords meta tag

The keywords meta tag is another tag that may or may not influence your ranks. However, we
always include this tag because when we go back to the page, it helps us remember exactly
what we optimized for. When you're dealing with 20 or more pages per web site, you can
easily forget what words you tried to optimize each page for. Keeping a record of the words in
the keywords tag really makes sense from an organizational standpoint.

Suggestions for writing your keywords tag:

e Try not to use an individual word more than three times. This includes all forms
(derivatives) of it. For example, "toy" and "toys" might be considered the same word
by some engines because of stemming. It would be prudent to pick one of these words
and stick with it on a particular page, then if you must account for the other word, use
it on another page.

e Use keyword phrases, not just individual words.

e Try to limit your character count to 1,000.

e Use the most important keywords or keyword phrases first.
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e Should you separate your keywords with commas? It's definitely not something you
should get hung up on. If it helps you decipher your phrases, by all means, use

commas.

EXAMPLE:

<META NAME="KEYWORDS" CONTENT="wooden boats, educational toys, educational

wooden toys, wooden toys, boats, educational”

<META NAME="KEYWORDS" CONTENT="ruby earrings, antique earrings, antique silver

earrings genuine ruby gemstones">

<META NAME="KEYWORDS" CONTEINT="Iow tat party appetizers">

or repeat the title:

<META NAME="KEYWORDS" CONTENT="how do I get rid of my beer belly and flabby

chest">
<META NAME="KEYWORDS" CONTENT="smoking while pregnant">
Step 7: Rewrite the content for keyword density
Rewriting is perhaps the hardest part. While some search engines use meta tags, all search
engines use words between the body tags to rank pages. The words in the body are under your
control and can be manipulated in the same manner as the title. The title and the body text are
the only two variables that directly influence SEO and are under your control.
Suggestions for rewriting your text:

e Reread the page, you should have approximately 100-300 words on the page. If you

don't, go back and add more text. If you have more than 300 words, that's just fine.

Consider staying under 1,000 words, though, just for the sake of readability.
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Your writing should be natural, almost conversational. Remember, the number one

thing you are trying to do is to speak to your audience.

Once you are satisfied with the page and how the words sound, you can increase
keyword density. Look for synonyms for your keywords within the text. Replace some
of the synonyms with the actual keywords if you need to. Also try to keep some of the
synonyms if you have enough text to work with. If you don't, then just use your

keywords.

Use keywordcounter.com to examine your keyword density. Anywhere from 3% to
10% will work for your individual keywords (individual keywords make up keyword
phrases). If you see that your individual keywords are each showing up around 1% to

2%, consider adding more of your individual keywords to increase their frequency.

Don't mass all your keywords together. You want your keywords spread throughout
the text. "Toy boats, toy boats, toy boats," is not natural even though it is fun to have

someone try to say it fast.

In a heading tag, use the same keywords that you used in the title tag. Bold or strong
some of your keywords in the body text. Heading tags and bold tags will help the

search engines key in on the words that you use them on.

Think about the proximity of your individual keywords. Strive to keep important
phrases together. For example, we might use "educational wooden boats" rather than

"educational boats."
If you can't increase your keyword density within the actual text put the extra ones

into your alt tags. Some search engines "read" alt tags. Consider placing keywords in

linked text, as well.
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8. HOW TO SUBMIT

There are two ways to get the search engine spiders to find your site. The first way, the best
way, is through a link from someone else's web site. However, this may be unrealistic for a
brand new site. The second way is to hand submit your site to each major engine and

directory. The rest of this chapter will cover hand submission of your site.

Submit to the engines

You may have heard of programs that will submit your site for you or you may have seen
offers like, "Submission to 100 search engines for $29.95." Stay away from them. Submission
to the important engines will only take you 5 minutes. The most effective method of
submitting is to go to each search engine and submit your main URL directly to the engine.

(Your main URL is http://www.yourdomain.com.)

You only need to submit to the major search engines. Remember how all search engines are
related? If you submit to the major search engines, all the minor ones will pick you up. Here

are the majors, listed in order of importance:

e Google
e Yahoo
e MSN

e AOL

e AltaVista

e Netscape

Currently, you can submit to all of these through two add URL pages, the one at Google and

the one at Yahoo. That's it, it's that simple. Two submissions and you're done.

e google.com/addurl.html

e scarch.yahoo.com/info/submit.html
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If you cannot find these pages, then go to every search engine listed above and look around

for add your site, suggest your site, submit your site or a variation thereof.

Once your home page is in the search engine database, the spider will begin to crawl your
other pages, therefore it is not necessary that you submit any other pages. Also, once your

pages are in the database, there is no need to resubmit.
How do you know if your home page is in the database? Go to the search engine and type in
your domain name: www.yourdomain.com. If your site does not appear or it says there is no
information for that URL, then you are not in the database. If even one page comes up, then
you are in the database and there is no reason to resubmit.
Submit to the directories
While there are many online directories, there are two majors that will have an immediate
impact on your search engine positioning campaigns. It is imperative that you get into the
major directories if you are trying to increase your ranks in search engines. The two majors
are dmoz.org (Open Directory Project) and yahoo.com.
Yahoo is currently $299 per year. Tips for Yahoo:

e secarch.yahoo.com/info/submit.html

e Look for Yahoo! Express.

e Read their guidelines. Follow their guidelines to the letter.

e Do not try to submit to Yahoo until your site is completely ready. This means no

'

"under construction pages," no broken links, a professional design, etc. Realize that

you may lose your $299 if your site is not ready.

Dmoz is free. However, sometimes it can be difficult to get a listing. Tips for Dmoz:
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e Again, make sure your site is ready.

e Do not submit your site more than once. The editors know when you've submitted
more than once and they will consider you a spammer if you continue to submit the

same site over and over OR if you submit to several different categories.

e Drill down through the categories before choosing a category to submit to. Spend
some time surfing the directory. This point cannot be stressed enough: become

familiar with the directory before you submit.

e Write a brief one- or two-line summary of your web site. If they ask for about 30
words or less, give them 30 words or less. Do not try to cram all your keywords into

the description. Do try to include a few of your main keywords.

e The home page is the easiest page to get accepted. Consider submitting sublevels of

your site if they have a lot of content on a particular theme.

e Problems: unfortunately, these human-edited directories can be problematic. If you've
followed their guidelines and the above tips, and you still aren't getting listed within
two months, you should politely ask why you aren't getting a listing. First, email the
editor of the category you are trying to get listed in. If there is no editor for that
category, email the editor directly above your category. Tell the editor the site you are
trying to get listed and the category you are trying to get listed in. Ask if then is

anything you can do to help the submission process.

e Wait two weeks. If you receive no response, go to the next highest editor and state that
you have already written a letter to the editor of your category. Keep after them, do it

politely, and you will get listed.
Other directories can also help your search engine popularity. Find other directories that are

specifically related to your industry or general business directories. Every link will help,

unless it is from a link farm or FFA page. If in doubt, do not pursue the link.
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9. ANALYSIS

Is your primary goal in a search engine promotion campaign to increase overall traffic or to

increase sales? The determination of your success will depend on your goals.

You will need to have the following statistics or metrics available to analyze your success:

e How many unique visitors you get each week

e The specific search engines that are sending you traffic
e How many hits each search engine is sending you

e The keywords people use to find your site

e What your ranks are for certain keyword phrases

e Sales per week

In order to get the above information you will need a traffic analyzer that will report your site
statistics. We recommend Advanced Logger available at PerlOnline.com for your site
statistics. Currently, they charge a one time fee ($29.95) for this statistical program. You must
install it on your web pages and in your CGI bin or have your webmaster do it for you.
Although Advanced Logger will not be as good as WebTrends, Urchin, ClickTracks, or
HitBox, it will give you a lot of bang for your buck. It's a good tool for the beginning
optimizer. You may decide to grow into a more expensive program when you become more

experienced.

You will also need to be able to integrate your site statistics with your sales/week. You can
use Microsoft Excel for this purpose. You can transfer some of the information from
Advanced Logger into an Excel file that also contains your average sales/day over a week.
This will give you some revealing statistics about the relationships between search engines,

visitors, and sales.
Over a period of time, you will be able to see the emerging relationships between keywords,

search engines and sales. Analyzing these relationships will show you where you need to

improve your site.
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Track visitors with a traffic analyzer

A unique visitor is a person that visits your site for the first time. Some statistical reporting
programs will tell you unique visitors per 24 hour period. This means, if the visitor returns the
next day, they are counted again as a unique visitor, even if they have already been to your

site.

When you start to analyze the data, you will be exposed to a lot of numbers. Make sure that
you know the difference between the unique visitor and total hits on your site. Total hits can

be anything from hits on every page to hits on every page and every graphic (total accesses).

You will need to know the number of unique visitors in order to track your sales success.

Simple site statistics usually provided by your host will tell you how many unique visitors

your site is getting.

Track Search Engines with a traffic analyzer

Depending on your site statistics program, you may also be able to see which search engines
are referring traffic to your site. You may prefer a more advanced program that will provide

graphical charts to represent site traffic.

Don't expect to get every page ranked in every engine. Some search engines just naturally
pick up more pages than others. Search engines are always in a competition for who has the
biggest database of web pages. You may find that one search engine may be picking up and
ranking almost every page of your site, while another engine only likes your home page. It is

also dependent on the popularity of the specific search engine.

We've dealt with the statistics for many web sites over many years. We believe that Google
sends the most traffic. But that doesn't mean that Google always sends the most quality
traffic. Quality traffic (traffic that produces sales) can vary by search engine. One important
variable would be the product. For instance, traffic from MSN may bring many sales for your

product, whereas traffic from Google may yield you less sales per unique visitor.
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You will need to look at your statistics over many months to determine which engines are
bringing you sales and which keywords are producing traffic and sales for your specific

product.

Track keywords with a traffic analyzer and a ranking report

Again, an advanced program will be very useful to help you accurately track the ranks of
specific keyword phrases in the engines. We recommend WebPosition by WebTrends. They
offer a free download trial version. (Incidentally, you can also get a traffic analyzer through
this software which may help you integrate your statistics.) Although a tad expensive,
WebPosition is a good tool for the beginning optimizer. The "Reporter" tool is extremely

helpful to analyze how keyword phrases are progressing in rank (or regressing).

There are many other programs available on the market that can provide you with a ranking
report. You may also track ranks of specific keywords by hand. Tracking by hand involves
going to the search engine and typing in the keywords to see where your site comes up in the

ranks.

Whereas WebPosition will provide a ranking report for each search engine for keywords and
phrases that you specify, a traffic analyzer like Advanced Logger will tell you the keywords
and phrases that people are actually using to find your site. This is an important distinction.
For instance, you may have optimized for the keywords "wooden toy boats" and according to
your ranking report, you are ranking in the top ten. However, when you study your actual site
statistics with your traffic analyzer, you find that people are coming to your site for the phrase

"blue toy boats."

Why does this happen? You've chosen to optimize for keywords that no one is searching on.
This tells you that you may need to go back to your pages and re-optimize or you may want to

leave the pages alone if they are bringing in quality traffic that produces sales.
When you start getting a good amount of traffic (at least 500 unique visitors per week) you

will start to understand that the keyword phrases people use are wide and varied. You will

notice that you're getting traffic from search engines on phrases that you never thought of.
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The essence of a good search engine promotion campaign is that you see a nice spread of

traffic from ALL engines and a nice spread of keyword phrases.

Some equations that may help you analyze traffic

Percent Increase of Unique Visitors:

e UVB = unique visitors before a promotion campaign. They should be over a specific

period of time, like 4 weeks.

e UVA = unique visitors after or during a promotion campaign. This should be over the

same period of time as UVB - 4 weeks.

e UVA - UVB = difference

e Difference/UVA = percent of visitor increase

Percent Increase of Hits from Search Engine(s):

HB = hits from search engine(s) before a campaign over specific time

HA = hits from search engines after a campaign over same time period as HB

HA - HB = difference

Difference/HA = percent increase of hits from search engine(s)

Percent increase in sales:

e Sales/Unique Visitors = percent of sales/visitors
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On the same day of each week (or month) you should calculate your sales/unique visitor ratio.
This will tell you if your promotion campaigns are increasing sales, not just visitors. (We'll
venture to say that 1% is a good ratio. That is one sale per 100 visitors. If you see anything

over 1%, you should examine the campaign and try to replicate it in any way possible.)
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10. PAYING FOR RANKS, DIRECTORY LISTINGS, OR SPIDERING

At some point, you may want to consider paying money to get into engines and directories.

There are several options for spending your advertising money online.

"Pay-Per-Click"

There are several search engines that charge for ranks or listings. Overture and Google
Adwords are the two biggest players on this scene. You bid on keywords and you are placed
in the list based on your bid. If you are willing to pay enough money per click, you can obtain

a number one rank for keyword phrases that you specify.

However, we are not experts in Pay Per Click. The focus of this booklet is to teach you how to
obtain organic listings (listings you don't pay for.) If you are interested in pay-per-click
models of SEO, we recommend checking out the SEO ezines on the internet.. You can also go
directly to the above mentioned programs (overture.com and google.com) and read their

promotional literature.

If we sound cold about these programs, it's because we've been left with a shivery feeling by
Overture. We're not saying that you won't have success. Just, understand that these programs
take time to learn, implement, and analyze. And be prepared to spend money during the

learning process.

Pay for directory listings

The one directory listing you should pay for is Yahoo. Yahoo will have a direct impact on
your search engine ranks. You may also want to research other business directory listings like

YellowPages.com.

We are not willing to comment on the effectiveness of other directories as we do not have any
proof that they will send you traffic or help your ranks. But we will say that you have to be
willing to try new promotion methods. Internet promotion is a wild frontier. You have to be

brave enough to take calculated risks. The only way you are going to know if a program will
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work is to read the promotional literature, dig up further information in discussion lists, and

then buy into it in order to test it for your specific product.

Also find directories that are specific to your industry. These directories may not necessarily
cost money. It is definitely helpful to your popularity to get listed in a place with similar

content. Industry related directories are one such place.

Pay for spidering

Several search engines now have a "Pay for Inclusion" option. This takes the mystery out of
wondering when the search engine's spider will come to your site and grab your changes. It's
important to realize that in this model, there is no guarantee of rank, only a guarantee that the

spider will visit the page that you've paid for and place it in the database of searchable pages.

We see the benefit of paying for inclusion for a new site. However, if you are already in the
database, we do not see the benefit of these programs. If you are in the database, the spider
will come back to your site eventually. Also realize that if you can get your home page in the

database and your link structure is sound, the spiders will find your other pages.
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11. CONTENT DEVELOPMENT

Search engine promotion is all about content. Thus, content development will aid in getting
more traffic via search engines. Content development means adding new, optimized pages to
your web site on a regular basis. Below are several ideas on the types of content you can

consider adding to your site.

Develop resource pages

You can add new pages via a "resource section." You will need a section on your site
dedicated to this purpose. The resource section might be called News, Articles, Resources or

Information.

Where can you find information to fill this section? You can write your own content or you
can search out free content. Currently, there are many sites that offer free content. In most
cases, you are allowed to use this content for your web site, free of charge, if you provide an

"author's resource box" with an active link at the end of the article.

Be sure to optimize every new article that you place on your site. Optimizing articles is very
easy. Simply put the title of the article in the <TITLE> tag. Copy the first few lines of the
article in the <META NAME="Description"> tag. Put a few keyword phrases from the article
into the <META NAME="keywords"> tag. Make sure you have <h2> or <h3> tag that also
contains the title of the article. You will learn quickly to look for articles with keywords in the

title that relate to your niche.

Establish web archives for your ezine, webzine or print newsletter

If you write an ezine (newsletter published through email) or a webzine (newsletter published
on your web site), or even publish a printed newsletter, you have plenty of fresh content! You
can archive that information on your site. You would set up a section of your site dedicated to
your ezine or webzine and publish each issue on its own page. Remember to optimize each

page the same way you would optimize articles you put into your resource section.

Add a new page for every product
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Aside from adding articles and information, if you have several products, even hundreds of
products, each product should be on its own web page. Each product page should have a
picture, a title, a description and ordering information. Product pages will work as natural
doorways from search engines into your site. They are probably one of the most effective

techniques you can use to get qualified traffic to your site.

Develop a plan for content development

Set aside a few hours on a regular schedule to work on content (like once a week). Strive for
at least 100 pages of content. Always remember, the more content you have, the more chances
you have for the search engines to find you.

Focus your content

In order to do well in the search engines, keep in mind that you need to add content that
focuses on a specific theme or niche. For instance, if you are selling handbags, then your
content needs to relate to handbags. Try to keep your content pinpointed on topics that would

be of interest to people that are looking for handbags.

The true key to search engine optimization is to keep adding content to your site that

focuses on your niche.

46



APPENDIX I - ChecKklist

¢ Do you have your own domain name and hosting services?

Design:

e Are you using a professionally designed web site template?

e Does each page have a consistent look?
Writing:
e Are your pages readable - can people easily scan your individual pages to find what
they need?
e [s your content interesting?

e Does your content speak to your customers?

e [s all your content focused on a specific topic or niche?

Navigation:

e Can a visitor easily find a specific product or specific information on your site?

e (Can search engine spiders easily find their way around your site?
Optimization:

e Are your keywords related to your product or services?

e Are you optimizing for keyword phrases not individual keywords?

e Have you used the keyword phrase in the title tag?

e Have you used the keyword phrase at least three times in the body copy?

Submission:

¢ Did you submit to at least one major search engine?

¢ Did you submit to at least one major directory?
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Analysis:
e Can you find your site in the major search engines and directories that you submitted
to?
e Do you have a traffic analyzer?

Content Development:

e Have you dedicated a section of your site to add more content?

e Do you have a plan to implement content development?
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APPENDIX II - Glossary

algorithm: Any formula used within a computer program. Specifically, the way the search

engine is programmed to determine ranks.

automatic update: When the search engine spider automatically returns to your site to check

for updates.

author's resource box: Information that you place at the end of the article that will contain

contact information and biography information about the author of the article.

CGI: Common Gateway Interface, scripts that run between the server and the visitors to your

site. Scripts are necessary for many applications including forms for collecting information.

click popularity: An analysis of the use of a site by counting the number of times that it has
been visited. This may be broken down by unique clicks within a given period of time or just

a count of every click on your web site.

content development: Adding new optimized pages to your web site on a regular basis or

modifying existing pages for improved optimization and readability.

crawling: When the spider follows the links around your site - the spider is crawling your site.

Crawlability is the ability of the spider to follow links and get around your site.

directory: A list of sites which has been compiled with some human intervention. Dmoz.org is

an example of a directory.

domain name: www.your-domain-name.com We recommend that you purchase your domain

name through your host.

doorway pages: AKA "hallway pages" or "entry pages." Pages that are created for specific
search engines for specific keywords. Generally, these pages serve no other purpose than to
drive traffic from search engines. They are usually spam, crammed with keywords. Doorway

pages have pretty much been killed off by most search engines.

49



dynamic pages: Pages that are created "on the fly." A site with dynamic pages will have a
database. Pages are created by pulling information from the database based on the

programming of the page, i.e. a catalogue of items for sale on your site.

entry pages: See doorway pages.

ezine or webzine: A newsletter sent via email or posted on a web site, like an online

magazine.

FFA: Free-For-All link pages have thousands of links regardless of content. The links are

added by means of a program not a human.

Flash: A self contained animation, using primarily vector based shapes (lines and text) that are
ideally suited for the internet because of the small file sizes that result. It also allows for
"streaming" content (the animation begins to play while the file is still downloading, reducing

the apparent wait time).

frames: HTML code that allows certain portions of a page to remain stationary when visitors
move from page to page. Generally, a navigation bar may be put in a frame. If a change needs

to be made to navigation, one change to the frame will appear on all pages of the site.

Google page rank: Appears as a little green bar on the Google Toolbar. Your Google page
rank can vary from 0-10, ten being the highest (good) and zero being the lowest (bad). It is an
indication of how well your site will fare in Google listings and is highly influenced by your

site's link popularity.

graphical navigation: A navigation scheme for your entire web site that is created using

graphics or images rather than text links.

hallway pages: See doorway pages.

heading tags: <hl> <h2> <h3> <h4> <h5> <h6> <h7> HTML tags that make text bigger and
bolder.
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host: The server (computer) where your web site is stored. You will need to pay monthly or

yearly rent for hosting services.

index: The database of web pages for a search engine.

indexing: Occurs when the search engine takes the pages from the database and places them
in an order based on the algorithms of that engine. All search engines have different indexing

processes because they have different algorithms.

keyword: A word that people type into a search engine in order to find web sites that relate to

that word. A query. keyword density: See keyword frequency.

keyword phrase: Two or three words in a string. Some examples: "educational toys,"
"children's books," "wooden boats." Generally, a noun (person, place, or thing) and one or

two adjectives (words that describe nouns).

keyword proximity: When two or three keywords are placed together, and how close they are
to each other. For instance: "educational books" v. "educational children's books" v.
"educational children's monster books." You want words to be placed together when you

think people might type them into a search engine exactly that way - a keyword phrase.

keyword frequency: (Also termed keyword density) The amount of times a keyword or
keyword phrase appears in the text of a web page (can also include the keyword in the title,
meta tags, and alt tags.) This is usually referred to as a percentage.

Keyword/Total Words in Text=3% or

Keyword/Total Words in Text, Title and Tags=5%

link farms: Sites that contain pages just for the purpose of exchanging links with other sites
without concern for content. Usually contains thousands of links added by a program not a

human.

link popularity: A search engine will give your site a high link popularity if many other sites

link to yours. Many is over 100.
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link structure: See navigation. How all the pages of a web site are categorized and linked to

each other.

listing: See placement, position, ranks. Your placement in the index of a search engine when

someone places a query.

navigation: See link structure. How people will find their way around your site.

on the fly: Information is called up from a database based on the programming of the page.

organic listings: Listings in the search engines that you will not need to pay for. This booklet

1s teaching you how to obtain organic listings.

optimization: The process of improving your site to gain ranking or boost ranking of your web

pages within search engines.

paid results: When the search engine provides listings that people have paid for. Overture and

Google Adwords are currently the biggest providers of paid results.

PPC or Pay-Per-Click: If you pay for each visitor that comes from a search engine, you are
paying per click. Several engines now provide paid results. Overture and Google Adwords are

currently the biggest providers of PPC campaigns.

placement: See listings, positioning, ranks. Your position in the list a search engine produces

when someone places a query.

positioning: Where the search engine puts a web page in relation to other web pages when
someone places a query. Generally referred to as a number. For instance: your web page has a
number one position on page one. See also placement, listing, ranks.

query: The keywords a person types into a search box. The person is querying the search

engine.
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rank(s): See listings, positioning, placement. Your position in a search engine when someone

places a query.

reciprocal links: In this tit for tat situation you provide a link from your site to another site and

they provide a link back to your site. You're reciprocating with links.

SEO: Search Engine Optimization - the process of improving your site to gain ranking or

boost ranking of your web pages within search engines.

search engine: A series of programs on a server which produce listings of web sites. A search
engine is a machine tuned by humans to rank web pages. Google is an example of a search

engine.

spam: Overuse of the same word in your title, meta tags, or text. Putting words or phrases into
your meta tags or title that have nothing to do with the actual content people see on your web
page. Pages with the same text but on different domains. A page with strings of keywords and
no real content. Shady pages created solely for the purpose of bringing traffic from search

engines.

spider: A spider is a program that crawls your site and finds your pages. It then stores those
pages in a database for later retrieval by a search engine when someone queries the search

engine.
stemming technology: Program code within the search engine that builds derivations of the
query. For instance, if you type in "educational," the search engine may bring up results with

the word "education."

stop words: You may notice that some search engines do not use words like these in a search:

a, and, the, of, that, it, and to. Those are stop words.

sub navigation: Second or Third level directory of links that people use to delve deeper in

your web site.
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submission: Asking a search engine to send out their spider to place you in their database. The

search engine provides an "add url page" for you to put your URL into.

template: A predefined navigation system, usually composed of graphics, that you can
implement on every page of your site for consistency. You can find templates in your favorite

search engine by doing a search for "free web site templates."

themes or theming: Focusing the content of your site on a specific niche or topic.

unique visitor: A person that visits your site for the first time. Some statistical reporting
programs will tell you unique visitors per 24 hour period. This means, if the visitor returns the

next day, they are counted again as a unique visitor, even if they have already been to your

site.
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